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Philips Arena Overview
• Opened 1999

• Owned by Atlanta-Fulton County Recreation Authority

• Operated by Atlanta Hawks

• Hosts over 160 events and 1.6 million guests annually

• LEED certified since 2009
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Arena Facts & Figures
• Hosted:

• NBA, WNBA, NCAA 
basketball

• Concerts

• NHL hockey

• Arena Football

• Figure Skating

• Private Suites: 92

• Party/Rental Suites: 7

• Loge Boxes: 12

• Club Seats: 1,866

Seating Capacity: 

• Basketball 18,118

• Concerts: 17,700 

• Food Outlets: 23

• Restaurants/Clubs: 4

• Retail Outlets: 12

• Total Parking Spaces: 4,345
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Atlanta Hawks Quick Facts

• Founded in 1946 as Buffalo Bisons

• Moved to Atlanta in 1968

• Moved to Philips Arena in 1999

• 5 Division titles (1970, 1980, 1987, 1994, 2015)

• 4 Conference titles (1957, 1958, 1960, 1961)

• 1 Championship (1958 – as St. Louis Hawks)

• 16 NBA All Star selections since 2007



Franchise Trends
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2018:
$1.15	Billion
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2017:
$209	Million
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2017:
$22	Million
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2018:
590,769

14,409	per	
home	game
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June	2018:

1.21	Million

1.6	Million
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$192 Million Renovation
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Our Values

PROPERTY OF DANIEL SAGERMAN



Giving Back
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Community
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Diversity & Inclusion
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Sustainability
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Family
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Strategic Fit

• Two iconic Atlanta brands

• Upgrade partnership between Coca-Cola and Atlanta Hawks

• 1st major league sports venture for Coca-Cola 
• (Coca-Cola Field - Buffalo, Coca-Cola Park – Allentown, PA)

•Opportunity to guide Atlanta into the future



Tentative Deal Terms

PROPERTY OF DANIEL SAGERMAN

• 20 years, $200 million ($10 million per year)
• Opt-out option after 10 years

• Exclusive sponsorship

• 15 complimentary lower-level tickets per game

• 2 courtside seats per game

• Additional benefits
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Tangible Benefits

• Guaranteed commercial time during Hawks broadcasts
• Hawks game day broadcast name drops
• Logo featured prominently on game day tickets and 

programs
• Signage throughout arena exterior, interior, concourse, 

jumbotron
• Logo displayed on Hawks court
• Promotional items and giveaways at all arena events



Intangible Benefits
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• No clutter – exclusive deal

• Exposure in one of top tourist destinations in USA year-
round

• Reach a wide variety of audiences, including ages 18-35 
demographic

• Hometown love



Mockups
PROPERTY OF DANIEL SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



PROPERTY	OF	DANIEL	SAGERMAN



THANK YOU!
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